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An opportunity to be part of a dynamic, new
American Public Television series that makes a difference
Richard Bangs’ Adventures with Purpose

13 half-hours (
Beautifully photographed in HDTV(
Encouraging adventure and eco travel(
Programming that celebrates heroes of the earth(
A series that shows viewers how they can make a difference, too(
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distribution plan for
Richard Bangs’ Adventures with Purpose

· National distribution in standard definition television on up to 270 public television stations, reaching 95% of US TV Households and 90% of Canadian, the latter through public television stations along the US/Canada border.

· National distribution in high defination via PBS-HD on up to 240 public television HD transmitters across the country including outlets in all of the Top 50 TV Markets plus scores of medium and smaller markets. 

· National distribution via Create Network, a digital “lifestyle” channel from APT, PBS, WGBH and WNET on cable in 65% of US TV Households.  

· After an initial run on public television, the series will be offered to HDNet, a national direct-broadcast-HDTV channel. HDNet has licensed all available Small World HD content to date. 

· DVDs and home videos of Richard Bangs’ Adventures with Purpose will be produced and offered in end-of-show tags. DVDs will include substantial bonus materials, unseen footage, tips and links.  DVDs may include longer commercials for sponsors.  

· Small World distributes thousands of DVDs and home videos each year to viewers, schools and libraries.  Hundreds of libraries include Small World titles in their permanent collections.

· After a period of exclusive rights for public television, the series may be released and promoted through Google Video’s broadband streaming service or I-Tunes’ download service.  Short clips will be shown for free, and viewers will be able to stream or download entire episodes for $1.99.

· Three minute clips of Adventures with a Purpose will be offered through MSN Video’s Broadband service free of charge.  Meta-data can link to sponsors’ web sites.

· Scripts for each episode will be posted at www.AdventuresWithPurpose.tv with digital photos, clips, content related links and links to our sponsors. 

Example of typical content page: http://www.smarttravels.tv/SmartTravels/pacific%20rim/tips%20n%20links/Queensland.htm
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	possible season one destinations

Richard Bangs’ Adventures with Purpose
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(Egypt: Quest for the Lord of the Nile

*This one-hour episode is now finished and scheduled for release by APT in September, 2007.  DVDs are available for viewing.  A companion book by Richard entitled Adventures with Purpose will be released in late summer.  
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Egypt is a vast desert; a searing sun beating down; inhospitable to man and beast.  For millennia only by the grace of the waters of the Nile did people and creatures thrive in this land.  Rain almost never fell.  But once a year the river magically surged with water, flooding the land and leaving fertile black soil to nourish the crops.  And with this annual flood, thousands of crocodiles washed into the lives of the ancient Egyptians.  Death by crocodile was common.  The scaly beast exacted both fear and awe.  The Lord of the Nile made his way into the great tombs of kings and deep into the psyche of the ancients.  As time and technology changed, the Lord of the Nile slowly disappeared.  Hunting, pollution and the Aswan dam robbed the river of its ancient consort.  Today there are reports that crocodiles are making a miraculous return in the south of Egypt.  Our goal is to catch a glimpse of this legendary creature in the wild and along the way come to know the powerful god he inspired thousands of years ago.  
(New Zealand: Quest for the Lost Ethos of the Maori

*This episode is was shot in April, 2007, for release through APT in fall 2007.
[image: image22.jpg]


“Kaitiakitanga” is the Maori concept for “caretaking of the land,” an idea that is widely embraced by New Zealand society as a whole.  We’ll explore the concept on New Zealand’s North and South Islands with heli-hiking in Mt. Aspiring National Park, by descending 12-Mile Delta Canyon and with an overnight stay at environmentally friendly Whare Kea Chalet.  We’ll soar over the Southern Alps, ice climb on the Fox Glacier and whale watch at Kaikoura.  A stop at Kapiti Island Nature Reserve shows the abundance and diversity of birdlife, testimony to the decades of careful management.  Maori history and culture are the focus of a hike on Trust Lands at Cape Brett in the Bay of Islands.  The stunning, giant Kauri trees in the Waipoua Forest, a visit with master waka—Maori canoe—carver Hector Busby, and a stop in the geothermal landscape of Orakei Korako all provide insights into the concept of Kaitiakitanga.  Our New Zealand adventure concludes with a visit to Cape Reinga and a recounting of the Maori legend that departed souls leap from the point of the cape to return to their mythical homeland.
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Guatemala: Quest for the Lost Mayans and the City of Gold
One of the perplexing mysteries of the ancient world is what happened to the great civilization of the Mayans, living in a paradise of temperate plateaus filled with wild rivers and clear lakes abundant with fish. In this special we will trace the fading trail of the Routa Maya, by the magnificent ruins of Tikal, through the rainforests and by the rich wildlife, seeking answers. Some believe it was misuse of the land that created an ecological disaster, leaving behind only ruins of glorious cities. We will see how ecotourism, promoting wise land use, has taken root in Guatemala, and how it might be a pathway to a future of good balance between Nature and the descendents of the Mayans. And we will partake in some of the great rituals and colorful ceremonies of today that trace back to a time of environmental poise and untold natural profusion.

(Fiji: Exploring the World’s Only Privately Protected Wild River
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The Upper Navua Gorge in Fiji is framed by 150’-high canyon walls, animated by colorful parrots and fruit bats, and laced with hundreds of waterfalls. When discovered in the 90s by a US-based adventure company the struggle began to protect this spectacular and unique ecosystem. 

The Americans first had to negotiate with logging contractors, and then to convince nine indigenous land-owning clans, known as mataqali, that conservation efforts were comparable sustainable economic solutions to current uses.  Then the Native Land Trust Board and the Great Council of Chiefs had to approve. 

Finally the efforts resulted in Fiji’s first fully-protected, tourism-funded, conservation area.  This is the only freshwater resource in the world being protected and conserved solely by the benefits of a sustainable whitewater tourism-based operation. We will spend a week rafting and exploring this South Pacific Ramsar site, and delve into the cultural and ecological paradigms that have created a rare workable balance of tourism, nature, and the hopes and dreams of the local peoples.
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(Algeria: Search for the Lost Blue Men of the Desert
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As the desert laps at civilization, Algeria is on the forefront of land protection through park designation and ecotourism. We’ll explore these stunning landscapes from the Mediterranean coastline to the Saharan Atlas Mountains, and the high dunes beyond.  The model for North African conservation is Tassili n'Ajjer National Park located in southeast Algeria, where the wind has carved sandstone rock arches that are among the most impressive in the world. The park also hosts stands of woodlands, among the last at this latitude in Africa. Due to Tassili n'Ajjer's biological and archaeological significance it has been designated as a World Heritage Site. By camel and horseback we’ll set out to find the lost Blue Men of the desert, to find how and why they have maintained in one of the harshest environments on earth in a balance that might be a model for the rest of us. 

(This island of Hispaniola: The Dominican Republic and Haiti
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Second largest island in the Caribbean, Hispaniola is divided by two nations, Dominican Republic and Haiti, and by political and cultural rifts that have led to vastly different approaches to environmental preservation and tourism. We will explore the extraordinary natural assets of the island, including the five mountain ranges, broad sugar-sand beaches, its rainforests, and rich coral reefs, and also try to understand the differences that have made one side of the island, the Dominican Republic, a popular tourist destination that has preserved its wild nature, while the other, Haiti, has devastated much of its forests and overused its land to the point of collapse. We’ll juxtapose the approaches, and find out how to apply the lessons to the world.

(The Falklands: A Quarter Century after the War…
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The reason to go the Falklands is to photograph penguins, albatross, the great Southern sea lion, and elephant seals and to understand why this mote in the South Atlantic put two great nations at war, and the lessons now learned from the deck of time. 
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(Vietnam, Laos, Cambodia: In Search of the Lost Elephants of Southeast Asia
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It's no wonder that little remains of an Asian elephant empire that once stretched from the shores of the Mediterranean to the Yellow River in northern China. According to WWF and IUCN--The World Conservation Union, only about 35,000 to 45,000 Asian elephants survive in the wild today, less than a tenth the estimated total of their better-known cousins, the African elephants. Prospects for long-term survival in impoverished and war-scarred Indochina--Vietnam, Laos and Cambodia--are gloomy. In the past decade alone, elephant numbers have plunged by as much as 95 percent to fewer than 80 individuals in Vietnam. The animals have long vanished from West Asia and all but a small southern corner of China. Altogether, the Asian elephant inhabits some 169,885 square miles today, an area roughly the size of Sweden. We’ll go in search of these elusive beasts, and find solutions through ecotourism and responsible management in the region.

(Nigeria/Cameroon: Seeking and Saving the Hidden Primates
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Nigeria and Cameroon have reputations as nations oversubscribed, yet they have extraordinary natural resources, and are making strong efforts to become ecotourism centers for Africa. One center for this initiative is Calabar, an historic seaport city and former slave trading post, strategically located on the Atlantic Coast near the Cameroon border. Here we’ll explore the Slave History Park and the International Museum with its relics of the British Empire and mementos of local chiefs and colonial dignitaries. The border region is home to 31 primates, and is one of the world’s “hot-spots” of bio-diversity. Yet the animals here are threatened by deforestation and poaching.  We’ll explore this ecosystem and its attempts to become a hero to the world of conservation and ecotourism.
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(Persia: Saving Cyrus the Great
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Iran is building a dam that once completed will flood the 2,500-year-old historic ruins of the tomb of the first Achaemenian king of ancient Persia. The Sayvand Dam being constructed in the central Fars province will submerge Persepolis, the capital of ancient Persia, and Pasargard, the site of the mausoleum of the first Persian conqueror, Cyrus the Great, who is believed to have been the first king to have introduced a universal declaration of human rights. Cyrus lived from 580-529 BC. We’ll explore the ruins and make a run down this river, in hopes of showcasing to the world this environmental misstep, and propose alternatives, such as cultural and eco-tourism, as the solution.

(Ireland: Celebrating a Culture on the Ledge
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The Celtic culture of Ireland dates back 3000 years, and is known for its vibrant music, its artisanship in jewelry and design, its lively dancing, and its myths and legends. All these are threatened as the country is swept up in a culture charge of change and modernism. We’ll explore the traditions and the folklore, from Golkey, where Bono and Van Morrison reside, to the rugged western coastline, and unearth the adventures and ceremonies that bring in tourists who celebrate the culture and help  keep it alive.  

(Italy: Its Crumbling Icons

[image: image32.jpg]


With icon Sophia Loren as our guide we will explore the great iconic wonders of Italy, many of which are threatened by pollution, global warming, and time. We’ll check in on The Leaning Tower of Pisa, the Venice Canals, Michelangelo's David, the Coliseum, and the Alps, where the glaciers are in visible retreat. We’ll not only tour these wonders, but examine the reasons for deterioration, and provide solutions, which includes, of course, meaningful tourism that provides monies and support for preservation.
(The Maldives: Ground Zero for Rising Tides 
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For centuries, the tiny coral atolls of the Maldives served as an open-sea sanctuary for its inhabitants, spice-trading sailors, and the wildlife of the Indian Ocean. Today, this distant archipelago faces unprecedented economic, political and environmental challenges. El Niño bleached the coral reefs, the tsunami killed many and decimated the local economy and now global warming and rising sea-levels threaten the very existence of these low-lying islands. Yet not all change is so damaging. A booming tourist economy has made the Maldivians one of South Asia’s wealthiest populations, and now currents of political change bring democracy, human rights and new religious ideas. We’ll explore these islands, just inches above sea-level, and see how wise tourism might help save a country.
(Bhutan:  The Last Kingdom of Adventure

[image: image34.bmp]With some 72% of the country still covered by virgin forest and an ecosystem hosting 770 species of birds and over 50 species of rhododendron and an astonishing variety of orchids and other plants, Bhutan has the potential to become one of the world’s greatest eco-tourism destinations. Conscious of the value and fragility of this outstanding natural environment, the Royal Government of Bhutan has adopted a policy of low-volume, high-value tourism. This policy has been notably successful protecting the country’s cultural and natural heritage while promoting community participation in ecotourism development and equal benefit-sharing among stakeholders.

Established in 1987, the Royal Society for the Protection of Nature (RSPN) has worked with the World Wildlife Fund, the US MacArthur Foundation and the Bhutan Trust Fund for Environmental Conservation, implementing environmental education, awareness and conservation programs throughout Bhutan. 

We’ll bike and hike through Bhutan’s Phobjikha Valley, home to the endangered Black-Necked Crane and to other wetland species, visit with the King who is one of the Himalayas greatest conservationists, and explore the villages and schools so involved in these efforts, and showcase why Bhutan may be an ecotourism model for the world.
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a solid distributor for 
Richard Bangs’ Adventures with Purpose

For 45 years, American Public Television (APT) has been a prime source of programming for the nation’s public television stations. 

· APT distributes more than 300 new program titles per year and has 10,000 hours of programming in its library. 

· APT is responsible for many public television milestones including the first HD series (Smart Travels) and the 2006 launch of the Create channel featuring the best of public television's lifestyle programming. 

· APT is known for its leadership in identifying innovative, worthwhile and viewer-friendly programming. 

· APT has established a tradition of providing public television stations with program choices that strengthen and customize their schedules such as JFK: Breaking the News, Battlefield Britain, Globe Trekker, Smart Travels, Great Museums, Jacques Pépin: Fast Food My Way, America's Test Kitchen From Cook’s Illustrated, Broadway: The Golden Age, Lidia's Family Table, California Dreamin’--The Songs of The Mamas & the Papas, Rosemary and Thyme, P. Allen Smith's Garden Home, The Big Comfy Couch, Monarchy, and other prominent documentaries, dramatic series, how-to programs and classic movies. 

The APT track record is impressive.  Ninety percent of APT member stations regularly carry the programs offered by APT.  In addition to satellite feeds of series, APT maintains ongoing relationships with station program managers and actively markets series with persuasive promotional materials.
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achieve reach and frequency as sponsor of 
Richard Bangs’ Adventures with Purpose

Continuous visibility through identification with popular weekly show

· 13 weekly shows

· Multiple airings with in the week in many markets

· Repeats of the entire series over many years (Initial broadcasts run three years, but other Small World series have been extended repeatedly, one series is now playing into its fifteenth year.)

National carriage for your corporate message

· Small World series have a history of multiple airings on up to 270 public TV stations including all top 50 US markets

· Reaching 95% of US and 90% of Canada

· Public televisions has carriage and ratings surpassing those of any cable network

Prominent identification for you as sponsor in an uncluttered environment

· Your 15 or 30-second message at both beginning and end of each program

· Your message stays on the show for all broadcasts, repeats, and home video and DVDs releases

· Your message in an uncluttered environment (Public television has television’s lowest number of non-programming minutes per hour, less than half that of its closes competitor.)

Strong ratings

· Small World series have history of individual markets reporting average audiences as high as 4.5

· Bonus reach through multiple broadcasts on each public television station.(A Nielsen study found that 86% of the average public television repeat audience was composed of new viewers.)

· A built-in potential audience of new viewers –millions of US travelers sign-up for adventure tours each year.  

A further opportunity to expand your visibility

· Hundreds-of-thousands of Adventures with Purpose clips will be streamed by viewers each month through prominent web postings.  
· Metadata links clips to underwriter’s web site.  
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a sponsorship that delivers impact beyond broadcast

Richard Bangs’ Adventures with Purpose

Through the AdventuresWithPurpose.tv web site

· Your corporate message on the Adventures with Purpose web site

· The Adventures with Purpose web site hot linked to your own site

Through home videos

· Your message on all new Adventures with Purpose DVDs and videos we distribute

· Steeply discounted DVDs and home videos for you to use as promotional premiums

Through printed materials

· Your credit prominently displayed on all series promotional materials released by Small World and APT

· Your information (brochures, discount coupons, flyers, etc.) included in all fulfillment packages of books and tapes ordered from end-of-show offers (Last year we shipped out 30,000+ items.)

Through in-flight airings

· In-flight rights are included in the sponsorship package

And many other optional promotion possibilities available only to our sponsors

· Special events and screenings

· Guest appearances by series producer or host

· Program-related products that can be used as premiums

· Tune-in ads in magazines and newspapers

· DVDs, home videos and the series companion book Adventures with Purpose by Richard Bangs for use as premiums

· In-store displays and point of purchase materials

· Viewer guides and other outreach materials

· And more…
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reach…a quality audience
Richard Bangs’ Adventures with Purpose

An audience with buying power.*  Public television viewers have significant buying power and are more inclined than broadcast or cable viewers to purchase certain products and services, such as

· Business and financial services

· Travel

· Insurance and real estate

· Entertainment, amusements and hobbies

· Computing and electronics equipment

An audience of your customers.  “Baby boomers” prefer public television.  When it comes to delivering the boomer demographic (adults 35-49, 4+ years of college, $75K+) that purchases 60% of all consumer goods, public television is more than twice as powerful as its closest cable competitor.*

Virtually all of our audience has internet access and regularly visit travel web sites.  They are educated, high-income VIEWERS and travel book buyers.**

· 17% report income of more than $100,000 per year

· 69% of our viewers have college degrees

· 36% have post-graduate degrees

An audience of decision-makers.  Public television audiences have strong representation of professionals, owners and managers.*

A broad-based audience.  Age groups 25-75+ are all well represented, with good balance between men and women.*  70% of all travel spending is by 20% of travelers - those in the 35-65 age bracket, middle to upper income, and well-educated.  This reflects Public TV’s demographics.

* PBS Market Research

** Small World Market Research
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a responsive audience

Richard Bangs’ Adventures with Purpose

An audience that will feel good about your company and your products

· 75% of public television viewers believe that companies that fund public television have a commitment to quality and excellence*

· 71% of public television viewers are able to recall sponsoring companies*

· 62% of public television viewers believe sponsors are usually industry leaders*

· 60% of public television viewers would choose to buy a product from a company that supports public television, all other things being equal*

An audience that has already responded to our series for a sponsor

Here’s what CD-COM, a sponsor of our Travels in Europe® series wrote:

“As soon as the program began running, we began to receive phone calls from companies interested in our service… We received calls from every corner of the country and from all over Canada as well… The callers were almost all upper lever managers, executives or company officers… Many of them are now our customers or will be signing contracts in the near future

…Many of them complimented us on sponsoring a public television program…

…It has been our best investment of advertising dollars to date…

…If other companies are considering sponsoring a program, I would highly ######### that they act on the opportunity.”
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cutting edge digital television

Richard Bangs’ Adventures with Purpose

Richard Bangs’ Adventures with Purpose will be distributed via satellite in both standard definition and high definition formats by American Public Television.
· HDTV provides brilliant images and incredible detail in a 16 x 9 picture ratio.  

· Up to 240 public stations now broadcast in HDTV while they continue to broadcast in standard definition as well.  

· Public television HDTV signals are now available in all of the Top-50 TV Markets and many medium and smaller markets.  

· More than 25,000,000 homes—62,500,000 people—have HD sets. That’s 23% of the 108.5 million U.S. TV Households.  

Richard Bangs’ Adventures with Purpose will be released in both HDTV and NTSC letterboxed versions to meet the needs of all stations.  Programmers are free to air either or both formats and many will broadcast in both HDTV and NTSC.  Stations with HD transmitters need high definition programs to meet obligations to the FCC and viewers.  Adventures with Purpose provides content-driven public TV programming produced in the beauty and clarity of HDTV. 

· With four times the resolution of standard television, arguably digital HDTV 1080i will be the highest quality television format available for decades to come.  

· Adventures with Purpose will be mastered in HD, so even standard definition releases of the series will present brighter, sharper, images with rich, true-to-life color and crisp digital audio in stereo.  

· Plus, Adventures with Purpose will continue to air in HD after traditional NTSC broadcasts cease in a few years.  

Best of all, the stunning beauty of our destinations and the detail of HDTV are a ready-made match.  Great adventures, exotic locations and high definition images insure this series will be a hit with public television programmers and viewers for years to come.  
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Richard Bangs’ Adventures with Purpose

co-executive producer and host 
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Richard Bangs has oft been called the father of modern adventure travel, and the pioneer in travel that makes a difference, travel with a purpose. He has spent 30 years as an explorer and communicator, and along the way led first descents of 35 rivers around the globe, including the Yangtze in China and the Zambezi in Southern Africa. 
Richard has published more than 1000 magazine articles, 16 books, a score of documentaries and several CD-ROMs; and has lectured at the Smithsonian, the National Geographic Society, the Explorers Club and many other notable venues. He writes a semi-regular feature with the NY Times. He was founder and editor-in-chief of Mungo Park, a pioneering Microsoft travel publishing effort. He also founded www.terra-quest.com. He was part of the founding executive team of Expedia.com, and served as its Editor-at-Large. He was creator and publisher of Expedia Travels Magazine (published in partnership with Ziff-Davis), and executive producer of Expedia Radio, and founder and executive director of Expedia Cafes. He also served as president of Outward Bound; Founded Well-Traveled.com for Slate, and was founding editor and executive producer of Great Escapes, another Microsoft Travel initiative (www.greatescapes.msnbc.com ). He also ran and founded First and Best for MSN, and founded Sobek Expeditions, which in the early 1990s merged with Mountain Travel to become Mountain Travel Sobek (www.mtsobek.com ). He recently co-directed the IMAX Film, Mystery of the Nile, and co-authored the Putnam book of the same name. His recent book, The Lost River: A Memoir of Life, Death and the Transformation of Wild Water, won the National Outdoor Book Award in the literature category. For the past 18 months Richard has served as executive producer of Richard Bangs Adventures on Yahoo (www.adventures.yahoo.com). He is currently producing and hosting the new American Public Television series, Richard Bangs’ Adventures with Purpose, and his next book is Adventures with Purpose (summer, ’07), to coincide with the launch of the first APT special.

www.richardbangs.com
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the production team

Richard Bangs’ Adventures with Purpose

For twenty years, Small World Productions has produced substantial, content-driven travel series for public television.  The Seattle-based company has produced 143 half-hour episodes and six pledge specials that are popular with public television programmers and viewers.  This body of work has resulted in the release of more than 150 home video and DVD titles.  Small World production credits include: Smart Travels – Europe: Series I, II, III, and IV, Smart Travels—Pacific Rim:, Series V,  Travels in Europe with Rick Steves: Series I, II, III and IV, Travels in Mexico and the Caribbean with Shari Belafonte, and America's Historic Trails with Tom Bodett.
Small World partners John Givens, Patricia Larson and Sandra Nisbet created the popular national series, Smart Travels.  In addition to their body of work with Small World, Larson and Nisbet have a background in theater, history, play writing, international travel, and college teaching.  Executive producer and CEO Givens has produced, directed and edited public television programs for more than forty years.  In 2000, he was honored with a Most Valuable Producer Award from American Public Television.  An avid traveler, Givens has visited more than 55 countries. 

Larson and Nisbet first teamed with Givens in 1980 to make public television programs supported by the National Endowment for the Humanities, the Washington Commission for the Humanities, and the Washington State Arts Commission.  Their credits include a dramatic series Take it To The People hosted by Stanley Kramer, an award-winning documentary Everything Change, Everything Change, and eleven public television travel series.

For Richard Bangs’ Adventures with Purpose, Small World will be joined again by our excellent team of award-winning photographers, editors and producers.  Patty Conroy has produced and written more than three dozen travel episodes for Small World.  For her work on Smart Travels, she has been honored with an Emmy Award, four CINE Golden Eagle Awards, three Silver Telly Awards, and two International Communicator Awards.    Susan McNally has produced and written more that two dozen travel episodes for Small World.  Her work has been honored with an Emmy Award, three CINE Golden Eagles, and three Silver Telly Awards.  Editor David Ris brings unique skills and knowledge of high-definition television production to the project.  He has edited more than 50 HD travel episodes for Small World, including 20 Smart Travels shows that have been honored with national or international awards and he has been the HD on-line editor for all 65 Smart Travels episodes. Photographer Karel Bauer has scores of HD national credits including Smart Travels—Europe, Smart Travels—Pacific Rim, Rick Steve’s Europe, and Travels to the Edge with Art Wolfe.   
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the buzz: 

Media Comments on Series Produced by Small World   

the Seattle PI – John Levesque

“…What’s the opposite of Rick Steves’ Europe?  Possibly…Smart Travels on public television.  The contrast is palpable.  Shot in high-definition, the photography in Smart Travels pops, even on conventional TV sets…[The series] affects a relaxed documentary style…aiming at a more affluent tourist.”

SAN FRANCISCO CHRONICLE—Mick LaSalle

“…The production qualities are excellent. Intelligent travel footage and commentary...”

BEST STUFF.COM-- Peter Putman, contributing editor 

“I have been watching and taping all of the Smart Travels episodes so far in D-VHS…The shows are great—beautifully photographed and interesting to boot.”  

Washington Post newspaper group-- Andrew Wineke, Everett Herald
“…Smart Travels is the killer app…programming so cool, everyone will rush to adopt the technology that lets them get it.  If there is any reasonable reason to go out and spend a thousand or more bucks on a new TV, this program is it. On HDTV, the water of the Naples fountains virtually explodes through the screen.  Images take on a Technicolor, three-dimensional quality.  Everything is brighter than bright, crisper than crisp.  It almost hurts your eyes to see it.  In a Naples church, a statue contains an unbelievably detailed fishing net carved out of marble.  It’s fleeting image that would be nothing but a blur on a standard TV, but the net’s intricate knots are totally clear in high definition…once you’ve seen the best, it’s awfully hard to go back.”

THE VICTORIA TIMES-COLONIST 

“After 52 episodes on Europe, the Smart Travels team turns its attention to the Pacific Rim in 13 new half-hour episodes that include a quick trip to Victoria…The series shows hassle-free ways to get to great places, to discover the vitality and character of each destination, and to plot a memorable, independent trip. Smart Travels--Pacific Rim airs on KCTS Wednesdays at 7:30 p.m.”

NEW JERSEY PUBLIC TV NETWORK--Andre Butts, Program Director

“I caught the Venice episode of Smart Travels in HD this morning. What a wonderful package! The effortless and fun way of giving the travel facts and suggestions is a joy since it is not instructional. The photography makes the HD effort worth the expenditure. Thanks for putting Smart Travels on the PBS HD feed.” 

KTCA MINNEAPOLIS/ ST. PAUL--Tom Holter, VP Programming

“FYI – we finally caught up with the Smart Travels Sweden and Norway episodes.  These are gorgeous shows, and I am sure you are proud of them… Loved the Swedish singing toast before the gravlax!”
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un-solicited viewer email about Small World’s work
Hello! I must say that your series Smart Travels is a gem of public television.  I am a convinced fan and will probably end up buying the whole set of DVDs—I can't help it!  Keep up the awesome work!  Pierre D. 3/27/06

Greetings from Space City.  My friend and I are huge fans of Smart Travels, by far the best looking show I’ve seen on HD. Your cameras must be state-of-the-art. I feel like I am actually at these places, rather than just watching them on TV.  We would love a catalog of available DVDs. Thanks so much.  Bill Wald, Houston, TX, 3/12/06

Just a short note to let you know how much my wife and I enjoyed watching your recent program, Europe Just For Fun, on our Atlanta PBS station, especially, the portion on the puppets in Charleville, France.  Don Haller, Douglasville, Georgia 2/19/06

Hi! We LOVE Smart Travels and either reminisce about our previous trips, or look forward to future ones based on your experience! Where can I find a list of the days and times for Smart Travels broadcasts, with descriptions of the wonderful places we’ll visit together? Thanks so much!  Laura. 10/16/05

Greetings from Southern California!  My name is Fred Haskin and I wanted to comment on Smart Travels programs on PBS stations.   We enjoy the shows and watch every Saturday on PBS.  We wish your programs where a full hour—a half-hour is not enough!!!  In fact we enjoy Smart Travels more than Rick Steves’ Europe.  Kudos and thank you very much.  Fred and Anne Haskin 9/30/05

I am interested in purchasing the music for the trumpet solo played at the beginning of Smart Travels on PBS.  According to www.smarttravels.tv, the piece is an aria called Questa o Quella from Rigoletto by Giuseppe Verdi, arranged by Denny Gore.  Can this arrangement be purchased? Your help will be appreciated.  Erika Bem 11/15/05

I am a big fan of Smart Travels each week on WETA, Washington, D.C. You do a fabulous job informing, entertaining, and enlightening us all about special people and places across the globe.  Laura Cataldo, Washington, D.C.  2/26/06

How come the rich networks don't get it? Would one rather watch a HD show on the history of Italy or goofy Jay Leno?  I am glad somebody knows what to do with expensive HD equipment.  I will email NBC and have them hand over their HD cameras so you can have two going around the world.  Thanks for nourishing our brains.  Max  

Thank you so much Smart Travels.  We love this show, record it on our TIVO, watch it faithfully, and recommend it to others too. Gene Naparst 3/1/06
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Small World Awards, partial list
(Smart Travels #101—Naples and the Amalfi Coast, CINE Golden Eagle Award

(Smart Travels #103—Venice, CINE Golden Eagle Award

(Smart Travels #103—Venice, Silver Telly Award

(Smart Travels #103—Venice, Silver Telly Award for Music 

(Smart Travels #110—English Countryside, Silver Telly Award

(Smart Travels #112—Amsterdam and the Netherlands, International Communicator Crystal Award

(Smart Travels #203—The French Riviera, Silver Telly Award 

(Smart Travels #207—Salzburg and the Lakes District, Silver Telly Award

(Smart Travels #203—The French Riviera, CINE Golden Eagle Award

(Smart Travels #207—Salzburg and the Lakes District, CINE Golden Eagle Award

(Smart Travels #207—Salzburg and the Lakes District, International Communicator Crystal Award

(Smart Travels #309—Oslo and Norway, CINE Golden Eagle Award

(Smart Travels #309—Oslo and Norway, Emmy Award

(Smart Travels #305—Bologna and Emilia Romagna, New York Film Festival Finalist Award

(Smart Travels #406—France’s Bordeaux and Dordogne, Emmy Award

(Smart Travels #410—Croatia’s Dalmatian Coast, Golden Pen Grand Prix Award from the Government of Croatia

(Smart Travels Executive Producer, John Givens – American Public Television Most Valuable Producer Award for year 2000

(Smart Travels #501—Maui and Hawaii’s Big Island, Silver Telly Award

(Smart Travels #505—Shanghai, CINE Golden Eagle Award

(Smart Travels #510—New Zealand’s South Island, nominated for 2007 Emmy

(Smart Travels #511—New Zealand’s North Island, nominated for 2007 Emmy

(Smart Travels #504—Seattle, nominated for 2007 Emmy Award

(and more to come….

According to CINE, "Golden Eagle Awards recognize the excellence of production as judged by at least two juries of your peers and acknowledge excellent filmmaking craftsmanship evident in your productions."   Other recent Golden Eagle winners include: Ken Burns, American Masters, Nature, and 60 Minutes.  

According to the Telly Awards "Tellys are the premier award honoring outstanding local, regional, and cable TV programs, as well as the finest video and film productions.  The Telly Awards annually showcases the best work of the most respected advertising agencies, production companies, television stations, cable operator, and corporate video departments in the world.  About 7% of the 10,000 entries each year are "Winners" and receive the Silver Telly."   Recent Telly winners include: Columbia Pictures, Discovery Communications, Harpo Productions, Miramax Films, MSNBC, NASA, NBC, Reader's Digest, and Time Life.
	Public Television Stations Airing Smart Travels

	Arkansas State System

Connecticut State System 

Hawaii State System 

Idaho State System 

Iowa State System 

KAET-Tempe AZ 

KBDI-Denver CO 

KBTC-Tacoma WA 

KBYU-Provo UT 

KCET-Los Angeles 

KCOS-El Paso TX

KCSM-San Mateo CA 

KCKA, Centralia WA 

KCTS-Seattle WA

KCWC-Riverton WY

KEET-Eureka CA

KENT-Lexington KY

KENW-Portales NM

KERA-Dallas TX 

KETC-St. Louis MO 

KLCS-Los Angeles 

KLRN-San Antonio TX

KNCT-Killeen TX

KNME-Albuquerque NM 

KNPB-Reno NV

KOCE-Huntington Beach CA 

KOOD-Bunker Hill KS

KOZK-Springfield MO

KPBS-San Diego CA

KPTS-Wichita KS

KQED-San Francisco CA

KRMA-Denver CO 

KRSC-Claremore OK

KRWG-Las Cruces NM

KSPS-Spokane WA

KTCA-St. Paul MN 

KTEH-San Jose CA

KTWU-Topeka KS

KUAT-Tucson AZ

KUED-Salt Lake City UT 

KUHT-Houston TX 

KUSM-Bozeman MT

KVCR-San Bernardino CA 

KVIE-Sacramento CA 


	KVPT-Fresno CA

KWBU-Waco TX

KWCM-Appleton MN 

KWSU-Pullman WA

Louisiana State System
Maryland State System 

Mississippi State System 

North Carolina State System 

North Dakota State System

Nebraska State System 

New Hampshire State System

New Jersey State System 

Okalahoma State System 

South Carolina State System

Vermont State System

WBGU-Bowling Green OH

WCET Cincinnati OH 

WCEU-Daytona Beach FL

WCFE-Plattsburgh NY

WCMU-Mt. Pleasant MI

WCNY-Syracuse NY

WCTE-Cookeville TN

WCVE-Richmond VA

WDCQ-University Center MI

WEDU-Tampa FL 

WEIU-Charleston IL

WETA-Washington DC 

WFSU-Tallahassee FL

WFUM-Flint MI

WFWA-Fort Wayne IN

WFYI-Indianapolis IN 

WGBH-Boston MA 

WGBY-Springfield MA

WGCU-Fort Myers FL

WHRO-Norfolk VA 

WHUT-Washington DC 

WHYY Philadelphia PA 

WILL-Urbana IL

WIPB-Muncie IN

Wisconsin State System 

WITF-Harrisburg PA 

WJCT-Jacksonville FL

WKAR-East Lansing MI

WKNO-Memphis TN 


	WLAE-Metairie LA

WLIW-New York NY 

WLRN-Miami FL 

WLVT-Bethlehem PA

WMFE-Orlando FL

WMHT-Schenectady NY

WMVS-Milwaukee WI 

WNED-Buffalo NY 

WNET, New York NY 

WNEO-Kent OH

WNIN-Evansville IN

WNMU-Marquette MI

WNPT-Nashville TN 

WNVC-Falls Church VA 

WNYE-Brooklyn NY 

WOUM-Athens OH

WOSU-Columbus OH 

WPBA-Atlanta GA 

WPBS-Watertown NY

WPBT- Miami FL 

WPSX-University Park PA

WPTD-Dayton OH

WPTO-Dayton OH 

WQPT-Moline IL 

WSBE-Providence RI 

WSKG-Binghamton NY

WSRE-Pensacola FL

WTBU-Indianapolis IN 

WTCI-Chattanooga TN

WTIU-Bloomington IN 

WTTW-Chicago IL 

WTVI-Charlotte NC

WTVP-Peoria IL

WTVS-Detroit MI 

WUFT-Gainesville FL

WUSF-Tampa FL 

WVIR-Beaver WV

WVIZ-Cleveland OH 

WVPT-Harrisonburg VA

WXXI-Rochester NY

WYBE-Philadelphia PA

WYCC-Chicago IL 

Top-20 Market Coverage
Top-50 Market Coverage


	This list represents 270+ stations with signals over all of the Top-50 TV Markets. State systems often include five to nine or more stations.  Several stations, such as Boston’s WGBH and Seattle’s KCTS, operate more than one NTSC transmitter. WNED, Buffalo, WMVS, Detroit and KCTS have huge audience in Canada as well.  Stations air Smart Travels numerous times over 7 to 10 years. More than 240 public HD transmitters also carry the series twice-daily. Smart Travels also airs up to four times daily on Create Network, a digital “lifestyle and how-to” channel from APT, PBS, WNET and WGBH on cable systems in 65% of US TV households.  


Sample Ratings for Smart Travels, a popular Small World Series 

Attached is a chart of Smart Travels sample ratings from American Public Television.  APT distributes Smart Travels to 270+ public TV stations across the US.  Each rating is a snapshot of one market at one point-in-time. Together these snapshots provide significant insight into the total public television audience for corporate messages on Smart Travels.  
· 2,928,500 viewers watched the 26 Smart Travels broadcasts on public television listed in the attached chart.  
· Each Smart Travels episode has two underwriter messages.  These 26 broadcasts account for 5,857,000 total impressions for each sponsor.
· Each of the 270+ public television stations that signed to carry the series will air each Smart Travels episode an average of ten-times over the next seven-to-ten-years.  
· Each Smart Travels VI episode will air more than 2700 times. All told Smart Travels episodes for each series air more than 35,000 times on public television stations.  Corporate underwriter messages air more than 70,000 times.
· The total audience for each episode is tens-of-millions of well-educated, affluent viewers interested in travel:
· 17% report incomes of more than $100,000**
· 69% have college degrees**
· 39% have post-graduate degrees**
· Public Television is more than twice as powerful as its nearest competitor at delivering Baby Boomer demographics*
· Boomers account for 70% of all leisure travel spending*
*PBS Market Research      **Small World Market Research 
· Tens-of-thousands of additional viewers watch twice-daily, HD broadcasts of Smart Travels on 240+ public HDTV transmitters.  Underwriter spots air on all PTV HD broadcasts. More than 35,000,000 US households or 62,500,000 viewers now have HD sets.
· Smart Travels episodes are also featured up to four times daily on Create Network a new “lifestyle and how-to” digital channel from APT, PBS, WNET and WGBH.  Create reaches 65% of US TV households.  Underwriter spots air at the beginning and end of every Create broadcast of Smart Travels.  

· Clips of Smart Travels are the featured travel information on MSN Video.  Up to 290,000 MSN broadband customers stream Smart Travels clips each month.  Meta-data messages displayed next to each clip on MSN Video can deep link to related travel information on underwriter’s web site.
· Smart Travels home videos and DVDs are offered in tags on each public television broadcast.  Thousands of DVDs are purchased each year by libraries and viewers. All Smart Travels DVDs include underwriter spots.   
The information above and the sample ratings in the attached chart are clear indications that Smart Travels provides exceptional media exposure for our sponsors.  
	PTV STATION
	MARKET/

RANK
	DATE
	TIME
	RATING
	SHARE
	AUDIENCE

HH x 2.5 PEOPLE
	IMPRESSIONS

TWO SPONSOR SPOTS

PER EDISODE

	KAET

*
	PHOENIX
14
	7/23/06
	8:00 PM

SUN
	3.6
	5
	147,500
	295,000

	KAET

*
	PHOENIX
14
	7/16/06
	8:00 PM

SUN
	3.0
	5
	125,000
	250,000

	KAET


	PHOENIX

14
	6/25/06
	8:00 PM

SUN
	3.3
	5
	135,000
	270,000

	WNET
	NEW YORK

1
	5/19/06
	10:30 PM

FRI
	.6
	1
	110,000
	220,000

	KTCA
	MINNEAPOLIS/ ST.PUAL 

15
	5/13/06
	2:00 PM

SUN
	2.9
	8
	120,000
	240,000

	KETA
	OKLAHOMA STATE NET 

45 & 61
	5/07/06
	4:00 pm

SAT
	3.7
	7
	108,000
	216,000

	KOED
	OKLAHOMA STATE NET 

45 & 61
	9/04/05
	4:00 PM

SAT
	3.7
	6
	108,000
	216,000

	KCTS

**
	SEATTLE

13
	9/04/05
	10:30 PM

SAT
	2.0
	4
	85,000
	170,000

	KTCA 

5 SHOW MARTHON
	MINNEAPOLIS/ ST.PUAL 

15
	4/27/05
	12:00 PM - 2:30 PM 

SUN
	2.3
	8
	475,000

TOTAL FOR 

FIVE SHOW MARATHON 
	950,000

TOTAL IMPRESSIONS/
TEN SPONSOR SPOTS

	WUSF

* #
	TAMPA

12
	3/21/05
	8:30 PM

MON
	2.8
	4
	120,000
	240,000

	KAET

*
	PHOENIX

14
	2/20/05
	8:30 PM

SUN
	3.2
	5
	132,500
	265,000

	WNED

**
	BUFFALO

49 
	2/19/05
	3:30 PM

SAT
	3.4
	7
	55,000
	110,000

	KETA

* #
	OKLAHOMA STATE NET

45 & 61
	11/21/04
	5:00 PM

SAT
	4.7
	8
	137,500
	275,000

	WLRN


	MIAMI

17
	10/27/04
	7:30 PM

WED
	1.7
	3
	65,000
	130,000

	KCTS

**
	SEATTLE

13
	10/16/04
	5:30 PM

SAT
	1.7
	4
	72,500
	145,000

	KAET


	PHOENIX

14
	10/03/04
	7:30 PM

SUN
	3.1
	5
	122,500
	245,000

	KERA


	DALLAS

7
	9/25/04
	1:30 PM

SAT
	3.0
	8
	140,000
	280,000

	KERA


	DALLAS

7
	9/11/04
	12:30 pm

SAT
	2.3
	5
	135,000
	270,000

	KETC


	ST. LOUIS

21
	9/07/04
	7:30 PM

TUES
	3.3
	5
	100,000
	200,000

	KERA


	DALLAS

7
	9/04/04
	12:30 PM

SAT
	2.3
	5
	135,000
	270,000

	KUHT


	HOUSTON

10
	8/28/04
	3:30 PM

SAT
	1.8
	4
	87,500
	175,000

	KCTS

**
	SEATTLE

13
	6/24/01
	7:30 pm

WED
	5.0
	9
	212,500
	425,000

	TOTALS
	
	
	
	
	
	2,928,500
	5,857,000




SMART TRAVELS Sample Ratings
* = Highest Rated APT program in primetime or daytime on this date

# = Highest Rated program on this station in primetime or daytime on this date

** = Seattle and Buffalo ratings do NOT include additional audiences in Canada
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This is a unique opportunity to be associated with: 
· pioneering and high-quality programming
· great stories photographed in HD
· documentaries that showcase the wonders of the world
· a series that inspires its audience
· episodes that celebrate the heroes of the earth
· programming that shows how to make a positive difference

There is now a chance to become a title or lead sponsor for this special series, and not only help with your messaging and brand building, but also be a part of something that can change the world for the better.

If you would like to be involved as a sponsor or category exclusive partner, or learn more about pricing and the tremendous value propositions, please call or email: 

	John Givens

Small World Productions, Inc.

140 Lakeside Avenue, Suite 200

Seattle WA 98122

206-329-7167

JohnGivens@TravelSmallWorld.com
www.AdventuresWithPurpose.tv
	Richard Bangs

Richard Bang Productions

117 Topsail Mall

Marina del Rey, CA 90292

310-821-2123

RichardBangs@msn.com
www.RichardBangs.com  
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